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There are 60,000 licensed radio amateurs in the UK
and they make up the backbone of Britain’s Radio
Engineers, Wireless System Technicians and
Electronics Gurus. The only advertising medium that
reaches the majority of these people is RadCom.

RadCom is easily the biggest circulation amateur radio
magazine in the UK and no one has more information
every month on the subject. At a 100 page issue size,
RadCom is around 30% bigger than its nearest rival
and contains more content than any other magazine
in the market.

As part of our on-going development we are producing
a lively, dynamic and forward-looking magazine catering
for the fastest growing circulation in the market.

As a subscription only magazine RadCom is for those
people who are firmly committed to radio as a hobby,
with every reader actively scanning the pages every
month. RadCom’s advertising reach extends to almost
every radio amateur in the UK and it is easily the best
medium to target this vibrant market.

Ideal to recruit for Electronics,
RF engineers & Technicians

Ideal to RF decision markers

Highly computer literate market

Users of electronic
Avid users of technology

The Biggest magazine to reach

Britains Radio Amateurs
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Every month RadCom contains

More depth and detail from the RSGB and the amateur radio world

Considered technical reviews of a huge range of equipment for the radio
amateur

Britain’s only dedicated editorial section for the amateur beginner

Editorial items to build or experiment with — plus our ‘must read’ columns

“Technical Topics” — The hugely popular amateur radio column published
since 1958

“Whatever Next” — The future of technology inside and outside
amateur radio

“In Practice” — Radio problems cured every month

No one covers the spectrum of amateur radio in such depth from the World
Wide Web to Contests, Microwaves to LF, it is all covered in RadCom.

Who are Radio Amateurs?

In a recent survey of Radio Society of Great Britain members it was found that:

They are affluent with 60% being HF orientated where equipment can cost
between £2000 and £5000

Most are A1 or B1 consumers and highly skilled individuals
90% plus of amateurs describe themselves as PC literate

Of the same amateurs over three quarters list PCs as an interest they have
outside radio

75% of radio amateurs are constructers of things electronic
They are decision makers in their work environment

Amateurs list DIY and gardening as major interests along with large numbers
who enjoy military history, aircraft and country pursuits

So, if you want to reach a regular and loyal readership, interested in all
things electronic and with money to spend then RadCom is the advertising
medium to use!




